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New Media, New Danger?
I The Remix ‘06
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The Triple A

— GPS receivers
— internet and PC

— mobile phone
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Some thoughts on what might be

Choice

Context

Control

Communication (and conversation)

Community

magic lantern
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happening to content
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Fragmenting audiences
New consumption

patterns

Things to think about...
What’s good?
Who can 1 trust?

How do I find what 1 want?
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Context

Fragmenting audiences

New media consumption
patterns

Things to think about...

Which contexts?
Why?
What works and what might?
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Control

Not same old content

Not consumption

Things to think about...

What’s it like to be in control?

What skills do creators need?

Which platforms do I use?
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Communication

Camera phones?

Blogs?

Things to think about...
Why do people do it?
How big can it be?
What makes it work?
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Community

To each other

To ideas and image

To brands

Things to think about...

Is it authentic?

Can | afford to do it properly?
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Niche distribution and the “long tail”

The people formerly known as the audience
Media don’t usually die

They evolve into better media

All technologies are interim in the end

Ideas and stories can last forever
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